COLLEGE OF BUSINESS ADMTNISTRA1'JON
MISSION AND PROGRAM REQUIREMENTS
The USF College of Business Administration will provide quality programs preparing
students to contribute to and take leading positions in business and society. Our
teaching, scholarship, and service will/ink the01y and practice to benefit the University
and the community.

The USF College of Business will:
BE A LEARNING COMMUNITY . . . To enable faculty, stqff, and students to participate
in an intellectually challenging, caring, and stimulating environment.
PROMOTE EDUCATIONAL EXCELLENCE AND EXTEND THE FRONTIERS OF
KNOWLEDGE . . . To respond to the changing needs ofour constituencies, and pe1jorm
at the forefi·ont of business education.
PREPARE STUDENTS THROUGH CRITICAL INQUIRY AND CREATIVE THOUGHT .
. . To exercise leadership in business and society.
Values
WE VALUE AN INVOLVED SHARING COMMUNITY. . . We value a shared decisionmaking environment, teamwork, and collaboration among faculty, staff, and students.
CHARACTERIZED BY MUTUAL RESPECT, TRUST, ETHICAL BEHAVIOR,
ENTHUSIASA1, AND FUN . .. We value the contributions of each individual and our
relationships with each other.
DEDICATED TO LIFELONG LEARNING. .. We value learning and intellectual
inquisitiveness throughout one's life.
AND MAKING SUBSTANTIVE CONTRIBUTIONS TO KNOWLEDGE ...
We value the creating of knowledge and its dissemination to students, business, the
academic community, and society.

Accounting
Undergraduate Program - Academic Policies
The objective of the baccalaureate degree program in accounting is to provide students
with accounting and business knowledge that will serve as a basis for careers in industry,
government, non-profit organizations and public accounting.
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The baccalaureate program also prepares students to enter the Master of Accountancy
(MAce) professional degree program.
Within the 120 semester hour program, students must take 27 hours of upper-level
accounting courses.
Required non-business courses include one course fi·om each of the following two
areas:

(1) ENC 3213- Professional Writing, or ENC 3310- Expository Writing, or
another equivalent course, and
(2) COM 311 0 - Communications for Business and the Professions, or SPC 2023 Fundamentals of Speech Communications, or another equivalent course.
The student's program must also include course work taken in the behavioral sciences
and humanities, and in the political environment of business and society. College of
Business Administration advisors will reconunend courses that satisfY the program
requirements.
Accounting majors can use the forgiveness policy only once in upper-level accounting
courses. Also, accounting courses taken by accounting majors on an S/U basis will not be
counted toward the 120 hour graduation requirement.
Accounting majors must earn a "C" grade in each of the sequential upper-level
accounting courses before being allowed to go on to the next course in that sequence: i.e.,
ACG 3103, ACG 3113, ACG 3341, ACG 4632, TAX 4001.
Students desiring to take the Uniform CPA Examination to practice as certified public
accountants in Florida are required to have completed a five-year program of study.
Further information about the CPA exam requirements is contained in the Professional
Certification section of this web site.
Prerequisites for accounting courses are strictly observed, including those related to
eaming a "C" in a sequentially numbered course. If a prerequisite has not been met, the
professor will ask you to leave the class.
Undergraduate Program - Degree Requirements
Non-Business (General Education and electives): 54 hours
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General Business: 39 hours
Required Accounting Courses: 18 hours
ACG 3103
ACG 3113
ACG 3341
ACG 3401
ACG 4632
TAX 4001

Intermediate Financial Accounting I (3)
Intermediate Financial Accounting II (3)
Cost Accounting and Control I (3)
Accounting Information Systems (3)
Auditing I (3)
Concepts ofFederal Income Taxes (3)

Accounting Electives: 9 hours
ACG 4123
ACG 4351
ACG 4501
ACG 4642
ACG 4932
ACG 5201
ACG 5675
TAX 5011

Intermediate Financial Accounting III (3)
Cost Accounting & Control II (3)
Govenunental/Not-for-Profit Accounting (3)
Auditing II (3)
Honors Accounting Seminar (3)
Advanced Financial Accounting (3)
Internal and Operational Auditing (3)
Federal Taxation ofBusiness Entities (3)

Total: 120 hours
Several career tracks have specific courses identified.
=====================;===;==~============================~===

Economics
The College of Business Administration is an upper level limited access college, which
means that it has admission requirements in addition to those of the University in general.
Major Requirements
The business core requirements include several economics courses which must be
taken by all business majors.
Economics majors must complete a minimum of 18 hours of upper-level economics
beyond the business core requirements. Within these 18 hours, students must take:

At least 12 hours must be taken in residence at USF.
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Finance
Finance majors find career opp01tunities in a wide variety of diverse and dynamic
industries. The Finance cmriculum has been designed so that the course structw·e remains
current in a field that changes continuously. It has also been designed to give you more
flexibility in helping to prepare for specific fmance-related jobs in banking, corporate
fmance, fmancial services, and investments.
Requirements for the Major
At least 18 credit hours in Finance courses and if desired, take as many as 24 hours.
Required courses: 9 hours
Finance electives: 9-15 hours
Minor in Finance (for students with another major in Business): 12 hours

Management
The current undergraduate curriculum is being reviewed It is likely to be revised
substantially in the next two years. It is probable that the changes will incorporate a
blend of course work in liberal arts, communication skills, problem solving, critical
thinking, and leadership and teamwork.
The current undergraduate degree in the Department ofManagement prepares students
for ent1y level positions in Human Resource Management, Industrial Relations, and
Small Business Management. It also prepares students for ent1y into graduate programs,
such as the Master ofScience in Management and the Master of Business Administration.
Requirements tor the BNBS Degree
Within the 120 semester-hour program as listed in the General Requirements section,
students must complete 18 hours of management beyond MAN 3025.
Required Management Courses: 18-24 hours
Requirements for a Minor in Management (for Business Majors only): 12 hours
==--===-================-=.====== =========--====--======

Marketing
Each student is strongly encouraged to set up an individualized plan of study with the
assistance of a Marketing department faculty adviser. Such counseling can lead to a better
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definition of career objectives and will result in a plan of study that is consistent with
each student's career objectives.
Undergraduate students in the College of Business not majoring in Marketing are
encouraged to take selected offerings from the Marketing curriculum to broaden their
backgrounds and to prepare for marketing" related positions in business or non-profit
organizations.
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